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Asiana Airlines will fly up
into the beautiful future

with our customers with
the spirit of “Strengthen

self without stopping.”

2014 ASIANA AIRLINES
SUSTAINABILITY REPORT
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Asiana Aifines places the highest priority in
passengersafety and superorservices.

Asiana Aifines has set up company-wide
measures to einforce saety and buit a safety
management system and whie dedicatng self
o providing services one step ahead of the
customers by anicipating heir needs.

Customer
Satisfaction

quick, comfoftable setvice for custofiers
at their'tl
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